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PE FIRMS MAKE BIG INTERNET BETS IN EMERGING MARKETS

BY JENNIFER L SCHENKER

When Melih Ödemis (pictured here)
co-founded Turkish online food order-
ing Company Yemeksepeti.com in 2001
there were plenty of skeptics. Even bis
best friend - an Internet sawy Investor
— told bim not to do it. But Ödemis and
bis partners persisted and in September
their bet paid off. General Atlantic, a
global growth equity firm, invested $44
million in exchange for a minority stake.

There was no need to do a road show to
raise the round. Some 20 U.S. and Euro-
pean VC and PE firms trekked to Istanbul
to see Yemeksepeti.

It is a sign of the times. Emerging
markets are now a big draw for both
private equity and VC funds. And PE
firms — until recently almost entirely
absent from the Internet sector — are
more comfortable making massive
bets. The upshot? New players are
attracting funding from new sources
in new markets.

Questions around high valuations, diffi-
culties with predicting Internet cash flows
and competitive threats around technol-
ogy disruption are less of a concern now
than in the past, says Marco Rodzynek, a
partner at Noah Advisors, the corporate
finance firm behind NOAH, a Conference
focused on late-stage Internet investment
taking place in London November 6th and
7th. "With the structural transition of eye-
balls and shopping behavior from offline
to online, we finally see a highly-awaited
shift of the buyout funds to focus on on-

Melih Ödemis, co-founderof Turkey's yemeksepeti.com,
an online food-ordering Company, celebrates his
latest order: $44 million from General Atlantic, a
global growth equity f irm, for a minority stake. While
investments like this one highlightthe unprecedented
Internet and e-commerce growth market opportunities
in Turkey, Russia is also proving a strong lure. And
private equity firms are increasingly active in the
western European Internet market äs well.

line opportunities," says Rodzynek. "KKR,
Permira, Hellman Friedman and many
others want to bet on the right side of the
medal when investing large equity checks."

Since bricks and mortar companies
in emerging markets often don't have
the expertise to develop turbo-charged
digital companies, PE firms are increas-
ingly writing checks to young entrepre-
neurs like Ödemis, who are jumping in to
fill the gap, benefiting from first-mover
advantage in fast-growing markets like
Turkey and Russia.

Founded in 2001, when Ödemis was
just 24 years-old, Yemeksepeti.com acts
äs a portal, bringing together consumers
and restaurants, enabling consumers to
order food online, with no extra charge.
It makes its money by taking a cut from
restaurants for Orders placed. It has 1.5
million registered users across Turkey and
the Middle East who submit over 50,000
Orders daily.

The platform encompasses more than
6,500 restaurants including Burger King,
Domino's Pizza, KFC, Little Caesars Pizza,
McDonald's, Papa John's and Pizza Hut.

In addition to its core delivery restau-
rant marketplace, Yemeksepeti is devel-
oping new product offerings including a
marketplace for grocery ordering, a res-
taurant reservation and review Service,
and a local delicacies ordering platform.

When Ödemis and his three co-found-
ers — Nevzat Aydm (the company's CEO),
Gökhan Akan and Gern Nüfusi, started
the business there were only two million
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